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24 Board Members
670 Members

The Alaska Travel Industry
Association (ATIA) promotes
Alaska as a top visitor
destination, communicating

9F< HJGEGLAF?
AF<MKLJIQ 9K GF=
major economic forces. ATIA is
the respected voice of the

Industry: promoting industry
S KA growth while caring for the
environment, recognizing
TRAVEL IND U 3 Sa cultures, and supporting
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DISCOVER UNTAMED NATURE

SURRANE [

ALASKA

IT'S'WAITING, FOR YOU:

OFFICIAL STATE VACATION PLANNER

EXPLORE THE LAST FRONTIER
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Destination management
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Over half (55%) of global travelers report being more
determined to make sustainable travel choices than they
were a‘yearago. : barrersincitide a lack of kneWwilédge
and availablelerappealing options when tryifgto put
this, into practice

(3 Percent of global tfavelers intend to/Stayin at least
one ecofriendly accommodation whemlookKing atthe

year ahead
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Destination
Marketing Moves
the Needle

1in 10 Alaskans
employed
(52,000 peak)

New tourism Y
products
& business

S2.2
billion in
visitor | | $88.5 million
spending : . in visitor
fees to local
budgets

2.25 million

visitors to $126 million
Alaska in visitor fees to
VRT reinvested Alaska’s General

in promoting Fund
Alaska tourism




X In 10 jobs
62,000 people employed
X64.5 billion in economic impact




