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24 Board Members

670 Members

The Alaska Travel Industry 
Association (ATIA) promotes 
Alaska as a top visitor 
destination, communicating 
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major economic forces. ATIA is 
the respected voice of the 
industry: promoting industry 
growth while caring for the 
environment, recognizing 
cultures, and supporting 
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Destination management

NOOTHERORGANIZATIONIN ADESTINATIONHASTHEFUNDINGOR

EXPERTISETODOIT, ANDBYASSUMINGTHATROLE, ADMO CAN

EXPANDITSVALUEPROPOSITIONTOTHECOMMUNITYIT SERVESӄӒ

ӛCHRISFAIR, PRESIDENT, RESONANCECONSULTANCYANDAUTHOROFӏMERICAӐSBESTCITIESӐREPORT.



Over half (55%) of global travelers report being more 

determined to make sustainable travel choices than they 
were a year ago. . barriers include a lack of knowledge 
and available or appealing options when trying to put 
this into practice

73 percent of global travelers intend to stay in at least 
one eco-friendly accommodation when looking at the 
year ahead

70 PERCENTSAYTHEYAREMORELIKELYTOBOOKAN

ACCOMMODATIONKNOWINGIT WASECO-FRIENDLY

- BOOKING.COM2019



Destination 
Marketing Moves 
the Needle



�x1 in 10 jobs

�x52,000 people employed 

�x$4.5 billion in economic impact
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